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Chairman’s Lett

Dear Shareholders,

On behalf of Entel's Board of Directors, | am
pleased to present the Annual Report for 2017.

Against a backdrop of low economic dynamism in
2017, both in Chile and Peru, our focus remained
the same as it has been in recent years, namely
the transformation of the company in the digital
age, and of data; growing in the fixed enterprises
and residential sectors, and developing our
business in Peru.

This decision has entailed a significant effort
in terms of management and investment, for
which | thank everyone on behalf of the Board.
We are proud of results that demonstrate that
the strategy adopted was the right one and that
our efforts have paid off.

In summary, at the end of 2017 Entel had 15.5
million mobile customers. Of those, 6.5 million
were from Entel Peru, where the company grew
by more than 1.7 million customers over the
year, up 36%.

Mobile business in Chile with
innovative commercial offering and
solid infrastructure

In 2017 the competitive dynamics in the mobile
segment in Chile continued to be high, with a
penetrated market, a high turnover of customers in
all segments, and ongoing offers and promotions.

For translation purpose

In this context there was a slight drop in total
subscribers, though the flow of customer
migrations from prepaid to subscription, or
postpaid, was significant. As such, at market
level these customers with contracts came to
represent 36.8% of the total base, compared to
32.2% in December 2016.

True to the strategy that characterizes Entel, the
company once again developed an approach that
setitapart. In August 2017 the company was the
first to launch plans nationally with unlimited
data usage, which, together with the rest of our
offering, saw us returning to positive levels in
the net portability of postpaid customers.

These changes have modified the use and the
revenue from postpaid, decreasing data and
overage revenue while significantly increasing
data traffic,up 2.2 fold on 2016 in terms of figures
for the fourth quarter.

In this context, although Entel's total customer base
decreased, this centered on prepaid customers,
with the company’s postpaid base increasing by 7%.
This was due to the migration of customers from
prepaid to subscription, as well as improvements in
subscription portability from August. By December
2017, subscription customers made up 40% of
Entel's mobile customer base in Chile, compared
to 35% in December of the previous year.
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This differentiating approach was possible thanks
to consistent work over time to provide the
company with the best, most modern network
infrastructure. As such, Entel currently has 4G+
national coverage, with more than three million
4G users at the end of 2017.

Growth in fixed business and IT in the
enterprises segment

Among the areas of growth that are helping
generate new revenue, fixed internet, data and
IT for the Corporate & SME are very important,
with good growth prospects, especially in light
of the development of new digital businesses.
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These services continued in line with expected
growth for 2017.1T services for the Corporate &
SME increased 7.4%, due mainly to data centers
and digital solutions such as Cloud Services and
Cybersecurity. Meanwhile, revenues from Internet
services and IP connectivity solutions for small
and medium-sized companies grew 8.8%, driven
by our fiber optic approach.

Against this backdrop, a digital business unit
was set up at the end of the year, specializing in
the development of businesses associated with
Cloud Services, "Big Data" and Internet of Things,
or "loT", which will allow an appropriate offering
to be developed to support customers through
the digitalization of their businesses.
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Residential Business: deploying
infrastructure for growth

Revenue associated with the Residential business
in Chile - which includes voice, broadband and
pay TV services, wireless or fiber - grew 14.5%
in 2017, driven by revenue from pay TV and
fixed wireless broadband services, which were
up by 60.7%.

2017 was a year of laying the infrastructure for
future growth. Here, the deployment of fiber
optics, which has continued in the areas with the
highest density of customers, will be important
for the growth of the Enterprise and Residential
segments. The company has more than 100,000
businesses and 200,000 homes passed for fiber,
a solid infrastructure base on which to deploy
our commercial offer.

Regarding the residential wireless offering, Entel
decided to wait for the technological development
and roll it out on the 3,500 MHz band, with “pre 5G”
technology, superior to 4G. Using this spectrum
and new technology, we estimate that by 2020
more than two million households will be covered
by this high-speed wireless internet home service.
This new challenge places Entel at the global
vanguard, with state-of-the-art technology and
extensive infrastructure.

Although the company's participation in the
residential segment is still low, with these
developments we hope for significant growth.

Keep growing and consolidating our
presence in Peru.

Entel Peru is the company’s main area for
revenue growth. In line with this objective, Entel
Peru continued to grow at double-digit rates
in 2017, with a 36% increase in the number of
customers, reaching 6.5 million in mobile voice
and data services, of which close to 2.3 million
are subscription customers.

As with the changes implemented in Chile, in 2017
Entel Peru was a pioneer in offering unlimited
data, underpinned by its robust 4G network. In
addition, Entel Peru led the prepaid restructuring,
with an unlimited voice package to all operators,
which was finally followed by the competition and
allowed the breakdown of the private operator
networks model, giving customers more freedom.

The residential offering of wireless internet for
the home, which includes broadband and fixed
wireless voice, came to 94,000 active services
as at December 2017. The deployment of new
technology on Entel Peru’s spectrum bands, has
opened up a great opportunity in this market,
which has low internet penetration for homes.

Entel Peru's accumulated revenue for 2017 was
up 31% in Chilean pesos compared to the close
of 2016, totaling an equivalent of US$ 729.2
million, and its share of total mobile market
revenues increased 5.4 p.p. between the fourth
quarter of 2017 and the same period for 2016,
up to nearly 22% of mobile industry revenue.
Since the launch of the brand in October 2014,
until the fourth quarter of 2017, Entel Peru has
captured an additional 15 p.p. of revenue share.
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This growth has not been coincidental. It has
been based on strategic cornerstones similar
to those of the Chilean business - a well-known
and valued brand with a high level of preference;
concentration on delivering the best experience
to customers; ongoing innovation and agility, and
solid infrastructure.

We intend to stick to this path with conviction and
humility, to make the vision we started with less
than four years ago, reality; to be an important
playerin the telecommunications market in Peru,
which contributes to the industry and the country
in @ meaningful and responsible way.

Digital transformation, simple
and unique experience, agility and
efficiency

Inour 2016 annual report, we told you about the
importance we placed on making Entel, both in
Chile and in Peru, an increasingly agile, 100%
digital and modern company. A company that
inspires and attracts top level, talented people
of all ages.

We remain convinced that this is the way forward
we continued to work on this in 2017, making
significant progress.

Developing this company for the 21st century
includes both the Entel Digital Transformation
program (TDE), which consists of developing
new systems platforms to support all business
processes, as well as applying an “agile”
organizational model. This model goes way
beyond the systems and implies a profound
change in organization and methodologies, aimed
at developing multidisciplinary work teams in
unique working cells, with clear, short-term
goals, very focused on innovation and customer
experience.

With a view to users, this new digital, agile era
began at the end of 2017, with the successful
migration of prepaid customers to the new
systems platforms. There are currently 800
people already working in Entel under the new
"agile” organizational model.

Following the implementation of these changes
we are seeing the first results. For example,
creating prepaid offers is now substantially quicker
than the month or more it previously took. The
working process for addressing the customer
service experience also improved significantly,
favoring digital channels such as the app and
the web, which has seen customer interactions
via these channels growing to 77% of the total
in the consumer segment in December 2017.

These changes will continue. This will allow us
to respond to the changing environment in which
we operate with a distinctive experience, with
greater agility to innovate and adapt, and levels
of efficiency and profitability consistent with the
standards of large companies in the sector at
international level.

The digital transformation is about innovation, itis
about generating an entertaining and challenging
work environment, it is about agility, but it is also
about more efficiency. We have embarked on this
process with great conviction.

Investments

US$ 598 million were invested in 2017, 6.5%
up on 2016. The equivalent of US$ 151 million,
25% of the total was invested in Entel Peru;
the remaining 75% went on fixed and mobile
businesses in Chile.
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Of the total investment, 52% went on the mobile
network in Chile and Peru, including mandatory
investments associated with spectrum allocation;
25% went on customer projects, massive
installations and fixed infrastructure, fiber optic,
data center and IT; and 13% went to the digital
transformation project in Chile and Peru. The
remaining 10% went on property matters and
investments in legacy systems, and other.

Results

In this environment of change, the company's
management allowed a 4% increase in the
consolidated revenues for 2017 compared to
2016, totaling CLP 1,955,171 million. This change
was driven mainly by Entel Peru, whose revenues
increased 31% over the same period. As such Chile
and Peru contributed 76% and 24%, respectively,
to the consolidated revenues.

Consolidated EBITDA, meanwhile, reached CLP
437,103 million, 3% up on previous year. Losses
in Peru were down CLP 45.5 billion. In Chile,
despite intense competition and a weak economic
environment, even though EBITDA was down, the
EBITDA margin reached, 34% of revenue for 2017.

Operating income meanwhile was CLP 117,385
million, with an increase of 3% in 12 months, and
the company's final profit totaled CLP 43,410
million, 27% up on 2016.

The consolidated operation showed a positive
operating cash flow at the end of 2017, at CLP
65,905 million, an improvement on the negative
flow of CLP 7,534 million for 2016, a figure that
does not include the payment of CLP 190.6 billion
for the 700 MHz band, made in 2016. Also of note
is the sustained cash generation of businesses in

Chile which, in an adverse environment remained
at 15% of Entel Chile's revenue.

Responsibility towards society

| would like to share with you that this year Entel
joined the "Dow Jones Sustainability Index MILA
Pacific Alliance”. We can say that we are one of the
most sustainable telecommunications companies
in Latin America among those listed on the stock
exchanges of Chile, Mexico, Colombia and Peru,
as well as the only Chilean telecommunications
company on this regional index. In 2016, the
company had already joined the "Dow Jones
Sustainability Index Chile”. In 2017, meanwhile, we
were included on the London Stock Exchange's
FTSE4Good, on the Latin American and emerging
markets indices.

Our responsibility focuses on the tangible
connection of the company with its environment
and, while these acknowledgments are not the
goal of our work, we are proud, as they represent
progress in this area.

Entel has managed to change people’s reality in
a meaningful way. The role of our company today
is much more than providing connectivity. It is
bringing people into contact with and facilitating
the use of technology along with the thousands of
opportunities this can bring with it in everyday life.

In this area of sustainability there are many
examples of our work - maintaining a harmonious
relationship with the communities where we
deploy friendly infrastructure, the bins for
recycling equipment, inclusion policies, social-
digital entrepreneurship programs, energy-saving
measures and connectivity programs. We are proud
of the 730 isolated localities in the country that
for the first time have voice and mobile internet
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services thanks to Entel's “Conectando Chile"
program, which came to a close in 2017, originating
with the terms associated with obtaining the 700
MHz band spectrum. Projects like this change
people’s lives and we are happy as Entel to have
arolein that.

Also worth highlighting are the awards we
received in 2017 which, added to the previous
acknowledgments, reflect that we are on the
right path. For the sixth year running in Chile, and
the second year in Peru, our company received
the award for Best Customer Experience in
Telecommunications, delivered by the international
consultancy 1Z0. Additionally, Entel held on to
its sixth place in the Merco overall ranking for
corporate reputation in Chile, and was first in the
telecommunications sector in Chile as well as
Peru, where it was 16th in the overall ranking.

Shareholders, 2016 marked a positive turning
point for all our results. The 2017 results, though
growth was slower, continue to show this change
in the trend. We are convinced that this path will
lead to continued improvements in the coming
years.

Year after year we have been working to grow
and to transform Entel into the company it has
to be in the 21st century. That is the task we
understand we are mandated to perform, in
order to continue generating value for society,
workers and shareholders.

| cannot finish without thanking our employees
and suppliers who, aligned with our strategy, make

the company’s work a reality; and our customers,
for choosing us in this highly competitive market,
and, of course, to you, our shareholders, for your
commitment and estimation.

Many thanks,

Juan Hurtado Vicuia
Chairman
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Profile

. ntelis a leader in telecommunications in
=== (Chile and has a growing operation in Peru.

Built on a base of the most modern
infrastructure in the industry in Chile, it offers
a complete range of services including mobile
and fixed communications, IT outsourcing
and a contact center, delivering a distinctive
connectivity experience to individuals, companies
and corporations.

In Peru, meanwhile, it mainly provides mobile
voice and data services over 26, 3G and 4G
networks in the main cities of the country and, to
a lesser extent, fixed services and IT outsourcing,
primarily to the business sector in Lima.

In both countries Entel stands out for its focus
on customer experience, with an emphasis on
innovation, operating on a basis of its own state-
of-the-art network and service infrastructure.

Ownership

Entel Chile S.A.is one of the biggest corporations in
the country listed on the Santiago Stock Exchange,
with market capitalisation of US$ 3.396 billion
at the close of 2017.

Ownership s distributed amongst 1,876 shareholders
and the controlling shareholder is Inversiones ALTEL
Ltda. a subsidiary of Almendral S.A.

Breakdown of Ownership

Key Figures (CLP million)

Total Revenue 1,955,171 1,887,302 4% 1,792,864
EBITDA 437,103 424,781 3% 356,585
Operating profit 117,385 114,395 3% 80,844
Annual profit 43,410 34,158 27% -1,102
Profit per share ($) 143.73 128.11 12% -4.66
Dividend yield (%) * 0.49 0.00 0.54
Return on Equity (% annualized) ** 3.47 3.08 13% -0.12
Assets 3,529,040 3,480,440 1% 3,262,953
Liabilities 2,290,689 2,218,567 3% 2,307,606
Equity 1,238,351 1,261,873 -2% 955,347

* Dividend yield (%) (Dividend last twelve months / share quotation at year-end)

** Return on Equity (%) (annualized) (profit for year over average equity)
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Entel at a glance_

O) Investments 2017 O) International O) Mobile customers

Telecommunications
]
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©) Cutting-edge technology and broad spectrum
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Profile

Entel is a global operator
and a regional benchmark In
telecommunications

« Continue reading on the other side of the page

To ensure we all live better connected, making a
responsible contribution to transform society.

Vision

A world-class service company providing its
customers with a unique experience. A place for
people to reach their full potential. A company
continuously reinventing itself to strengthen its
leadership.
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History
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O O O
1964 1968 1974 1977
Creation First Torre Entel Satellite
Satellite Station Expansion

Entel, Empresa Nacional de Tele-
comunicaciones was established
by treasury decree on December

In Longovilo, Entel installs
Latin America’s first satel-

30to provide national and interna- |jte station.
tional long-distance telephone and

telegraph services to businesses.

O O

1990 1992

Fiber Optic Network

Entel begins developing the
fiber optic network which
currently runs throughout
Chile for more than 5,000 km.

1987
Network Digitization

Entel confirms its techno-
logical leadership with the
digitization of its national and
international long-distance
network.

Privatization

Completion of the privatiza-
tion process begunin 1986.

1993

International
Expansion

Entel begins its expansion
abroad with the creation of
Americatel Corp to provide
longdistance services in the
United States. It takes over
Americatel Centroamérica
the following year. Both com-
panies were sold in 2006.

1994
Multicarrier System

With multicarrier code 123,
Entel starts competing with
other operators in its original
business area.

(0

—O)

—O)

Entel inaugurates the 127
meter tower from where the
National Telecommunications
Center operates.

1995
Internet Services

Internet services are added
to the company's offering.

1996
Local Phone Service

Local telephone services
start.

Analog Cellphone
Service

Entel takes over Telecom
Celular S.A which provided
analog mobile services with
coverage in various regions
of the country.

1997
PCS Mobile Service

After obtaining two PCS li-
cences (Personal Communi-
cation Service), Entel starts
to provide mobile services
throughout the country.

2000
Call Center

The subsidiary Entel Call
Center is created.

Construction of three new
satellite stations to provide
coverage throughout main-
land Chile completed in 1985.

Entry into Peru

Entel creates Americatel Peru
to provide long-distance and
traffic termination services
in that country.

Entel Will

EntelPhone obtains two li-
censes on the 3,500 Mhz
band to provide fixed wireless
services and broadband for
internet (Entel Will).

2005

IT Services

Entel broadens its range,
offering IT services.

2006
3G Mobile Network

First operatorin Latin Amer-
ica tocommercially launch a
3G mobile telephone network.

.y O)
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2006
Mobile Broadband

Entel PCS launches the first
mobile broadband service in
Latin America.

2008
Acquisition of Cientec

Entel acquires the Cientec com-
pany, a provider of IT services.

2009 (00—

First Commercial
HSPA+ Network

With the operation of the first
commercial HSPA+ network in
Latin America, Entel PCS is able|
to offer the fastest broadband
speeds on the market.

2010 (O
New Data Center

Entel launches the first 2,000
m? phase of its Ciudad de
los Valles data center, with
plans for 8,000 m? of floor
space. This marks the begin-
ning of a shiftin the industry
towards local, high-quality
data centers.

Acquisition of
Transam and Will

Entel acquires a 100% share
in Transam, an intermediary
telecommunications services
supplier and long-distance
operator, and Will, a local
wireless telephone and
data transmission services
company.

2011 (O————
Restructuring of
Entel

Entel restructures its or-
ganization, integrating the
fixed and mobile businesses.
Activities are grouped in units
based on market segments.

2012 (O——
Rural Connectivity

Entel and the Chilean govern-
ment successfully complete
the first major connectivity
program to provide more
than 1,474 rural localities
with broadband coverage,
benefitting more than three
million people.

Award of spectrum
in 2.6 GHz band for
4G

Entelis awarded the central
block of the 2,600 Mhz band
tendered by the Department
of Telecommunications, al-
lowing it to provide services
over networks using LTE or
4G technology.

MVNO Services

Entel starts providing net-
work infrastructure services
for mobile virtual network
operators (MVNQs), a new
mobile business segment.

Expansion in
Residential Wireless
and Pay TV

With Entel Hogar the com-
pany begins providing fixed
wireless telephone services,
satellite TV and internet in
the residential segment.

2013

Second stage of the
Ciudad de los Valles
Data Center

Second stage of the Ciudad
de los Valles Data Center, a
project with Tier Il Design
Documents and Tier lll Con-
structed Facility certificates,
awarded by the Uptime In-
stitute.

(0—

2013

Acquisition of Nextel
Peru

Entel acquires 100% of
shares in Nextel Peru, the
third largest mobile company
in the country.

2014

Launching
of Entel Peru.

Successful launch of the
Entel Peru brand, backed
by the expansion and mod-
ernization of the existing 2G,
3G and 4G network, with
an attractive commercial
offering.

O)

&

NA

2015
First stage of Conectando Chile

completed

Close to 45,000 Chileans in 181 rural areas
now have a telecommunications service,
after completion of the first stage of the
Conectando Chile project. The project is
part of investment commitments made in
the context of developing the 2,600 Mhz

band network.

Partnership with Ericsson for
digital transformation

Agreement signed with Ericsson to work
together as strategic partners on digitizing

Entel.

2016

Entel launches the 4G + LTE
Advanced network

Entel is the first company in the country to
launch a 4G network in the 700 MHz band,
the most modern in Latin America, with LTE
Advanced Carrier Aggregation technology.

oo
oo

00

]

[

L’

700 MHz Peru license awarded

With an investment of US$ 290 million, Entel Peru is awarded one of the
three blocks of the 698-806 MHz Band (known as the 700 MHz Band),

allowing the company to provide 4G services.

Member of Dow Jones Sustainability Index Chile

Entel became the first telecommunications company in the country to join

the Dow Jones Sustainability Index Chile (Chile DJSI).

Successful capital inc

rease

Entel seals a capital increase of CLP 353,703 million, with the aim of

financing investment activities in Chile and Peru.
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20

Milestones 20

First to roll out 700 MHz band
network nationwide

Entel is the first telecommunications company in Chile
with national coverage on the 700 MHz band. This allows
the service offering to be expanded, enhancing the 4G and
4G+ technology (LTE - Advanced Carrier Aggregation),

In the tender conducted by the government for the de-
velopment of this network, the company was awarded
the largest spectrum block (30 MHz). In this context
Entel not only complied with the installation of the
660 base stations committed to in the tender, but also
doubled their number with a rollout of 1,362 stations
in an investment of US$100 million.

Final phase of “Conectando
Chile": voice and data services
to 730 isolated locations

The inhabitants of 730 isolated localities, from Chisl-
luma in the Region of Arica and Parinacota, to San Juan
in Magallanes, were able to communicate for the first
time from their homes, with voice and mobile internet
services thanks to Entel's “Conectando Chile" program.

In 2017 the company put in place the final phase of this
program, which stemmed from Entel's commitment to
increase connectivity in the country, within the frame-
work of the terms of the 700 MHz and 2,600 MHz bands.
The first stage of this project, which began in 2014,
consisted of connecting 181 isolated localities under
the terms for the the 2,600 MHz band spectrum, while
the second, which started in 2015, brought connectivity
to another 549 zones under the terms of the 700 MHz
band spectrum. Both phases meant a total investment
of US$218 million.

As part of this project, 373 kilometers of roads were
also built and 212 rural schools connected.

Innovation in packages offered:
voice plans, social networks and
unlimited data

Entel’s historical leadership in taking on new tech-
nologies for the mobile industry was evident again
in 2017, when the company was the first to launch a
wide range of unlimited mobile voice and data service
plans nationally.

The significant investment and rollout of the 4G network
in the 700 MHz band was an opportunity to develop
this offering, which responds to a growing need by
customers for mobile data.

Entel had already been the first telecommunications
company in Chile to launch 3G and 4G + LTE Advanced
Carrier Aggregation services in South America in De-
cember 2006 and May 2016 respectively. It was also
the first to launch unlimited voice services in 2015.

Launching of Residential Fiber Optics:

To deliver a high-speed connection to the residential
segment, allowing fluid navigation to multiple devices
connected simultaneously, Entel launched its home
fiber optic service in the fourth quarter.

With a projected investment of US$230 million in five
years, the service started roll out in the Metropolitan
Region, moving on to deploy residential fiber optics
in the main cities of the country's regions.

The product includes high-speed internet, unlimited
fixed and mobile phone and TV services, and access
to innovative and unique features in the market such
as direct access to Netflix and YouTube through the
decoder.

For translation purpose

New prepaid customer
experience in Chile

N

Together with prepaid users, Entel en-
tered a new phase in 2017: in the era
of digital transformation.

The company’s digital transformation
involves a total change in the way of
connecting with users - close, ensuring
quality service with an agile customer
service that sets it apart, allowing it to
reach world-class levels of efficiency
and profitability.

After implementing operational and
technological changes, at the end of
2017 prepaid customers had a new
user experience on the web and with
their cellphones. They can now access
prepaid purchases 100% online, choosing
how to pay, type of product and time of
dispatch, with access "here and now"
to purchasing handsets, chip activation,
recharging and pack purchase.

In addition, the new platform allows
them to choose their phone number
online from five options, activate the chip
directly, transfer balances to another
handset, request “Presta LuKa" loan
and activate roaming on the web, as
well find out about balances, fees and
handset info with a single click.
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Agile Transformation

In order to react faster to technological, competi-
tive and customer changes, Entelis involved in
a process of transformation towards an agile
organization, which involves a profound change
in the company’s way of working. This process
involves reorganizing around 10% of the company
using a disruptive international methodology
known as Agile, which promotes teamwork in
a collaborative manner and fosters creativity
to provide timely and ever faster responses to
customer needs.

The development of these internal capabilities
places the company in a better position to face the
challenges of the future. To date, the consumer,
enterprises and corporations segments have been
organized using this methodology, to develop
products and for the continuous improvement
of the customer experience.

Entel is one of the first telecommunications
companies in the world to apply this methodology
on a large scale, demonstrating once again its
ability to adapt to changing scenarios, which has
allowed it to be a leader in the telecommunica-
tions industry since the end of the 20th century.

Entel joins the Dow Jones
Sustainability Index MILA
Pacific Alliance

Entel was once again recognized as one of the
most sustainable telecommunications compa-
nies in Latin America, in 2017 joining the select
group of companies that make up the Dow Jones
Sustainability MILA Pacific Alliance.

Of the 154 companies listed on the stock ex-
changes of Chile, Mexico, Colombia and Peru,
just 42 were chosen to appear on the index in
2017, its first year.

Entel is the only Chilean telecommunications
company on this regional index. In 2016, the
company joined the "Dow Jones Sustainability
Index Chile".

Entel and Ericsson sign
agreement to develop 56
technology in Chile

With 20 years working together, Ericsson and
Entel signed a milestone memorandum of un-
derstanding (MoU) in order to collaborate in the
development of 5G and Internet of Things (loT)
technology. The agreement, which in principle
will be in force until 2020, will allow the two
companies to take the lead in the development
of 5G and loT platforms.

Aware of the importance of new technologies
to social development and of responding to the
connectivity needs of all Chileans, both companies
will cooperate in a wide variety of areas, includ-
ing research, testing and exchange of results,
as well as in the development of technology
and handsets.

The MoU covers the 5G RAN (Radio Access Net-
work) and loT-Advanced technologies, including
the narrowband LTE.

Extension of terms and new
bank loans for US $ 450
million

In the first semester, loans were taken out with
Scotiabank, Banco de Chile and Banco Estado
for a total of CLP 148,980 million, negotiated in
pesos with TAB + spread nominal rates. Loans
were also taken out with the Nova Scotia and
EDC banks, for a total of US$225 million at a
rate of Libor + 85 basis points.

Maturity dates for extended loans saw a prolon-
gation of more than two years, with amortiza-
tions set mostly to start in 2022.

More than 6.5
million customers
in Peru

Entel continued to grow and con-
solidate its position in the Peruvian
market, adding 6.54 million mobile
phone service subscribers. This figure
represents a 36% increase on the fig-
ure for the end of 2016, and is mainly
due to growth in prepaid users, hitting
£4.28 million at the end of 2017 after
growing 45% in 12 months. Postpaid
customers meanwhile increased by
22% to 2.25 million.

In a market progressing towards
a greater data offering based on a
robust network, Entel Peru was a
pioneer in offering unlimited voice
service for all operators in the prepaid
segment, as well as unlimited data
and anincrease in flexible allowances
for their valued customers. This has
allowed it to consolidate itself as an
innovative brand offering the best
user experience and incorporating
segmentation and multi-channel
capability.

o

o

o

- y—
salieIpIsqns Jayi0 ( Aigeuieisng niad 191u3 ssauisng InQ

—

(%]
(=]
=
©°
o
=
7]
-
o
3
=5
(=]
=]
3
Q
=2
(=]
=]

ABajesys

synsay

21



£10Z L40d3Y TYNNNY T31N3

22

Awards and Recognition

Chile

Merco corporate
reputation ranking

For the third year in a row, Entel was
ranked in the Top 10 of the Merco Em-
presas corporate reputation ranking. In
2017 the company was sixth amongst
the 100 companies with the best busi-
ness reputation in Chile, while in the
telecommunications industry it came first.

Best company for the
financial future of its
workers

For the second year in a row Entel was
highlighted as a leading company in
contributing to the financial future of
its employees, in the Best Companies
for Employee Financial Future ranking.

The distinction recognizes the companies
with the greatest commitment to the
welfare and financial health of their
employees, assessing four areas: financial
and social security, insurance, health and
well-being, and organizational culture.

L
Mmerco

MONITOR EMPRESARIAL DE
REPUTACION CORPORATIVA

Prohumana business
sustainability ranking

In its first year participating in the Pro-
humana ranking, which has analyzed
sustainable strategy models for Chilean
companies over the past 15 years, Entel
was acknowledged.

The study assessed 42 performance areas
for each company, with an emphasis on
how it plans, implements, assesses and
communicates its actions to stakeholders.

One of the top 10
companies for capturing
and retaining talent

Entel came eighth in the prestigious
Merco Talento 2017 ranking, the second
year in a row it has been in the top 10
most attractive companies to attract
and keep talent.

Fundacion

humana.

First place in RepTrak
reputation ranking for
telecommunications
companies

Entel was awarded first place in the
telecommunications industry for the
second year running in the RepTrak
corporate reputation ranking, carried
out by the international consultancy the
Reputation Institute.

Based on a survey of 5,000 people, 116
companies important for the Chilean
economy were assessed by sector in
terms of: admiration and respect, rec-
ognized reputation, good impression
and confidence.

Customer Experience
Leader in 1Z0 Ranking

It was again made clear in 2017 that
the service experience is the princi-
pal concern of the company, with Entel
coming top in the Best Telecommunica-
tions Company Experience category for
both Ibero-America and Chile, in the IZ0
Customer Experience ranking. This was
based on the Best Customer Experience
(BCX) study, which includes a sample of
consumers from companies from differ-
ent sectors of the economy.

For translation purpose

Entel stood out for its
corporate transparency

The quality of corporate information
that Entel delivers to the market was
recognized in the transparency ranking of
Chile Transparente.In 2017 the company
was ranked fourth, after analysis of the
disclosure of anti-corruption policies,
delivery of information on the organi-
zational structure, and the level of data
reported by the company in the countries
where its subsidiaries operate.

DF rewards Entel's urban
art initiative

The Entel Hecho en Casa Festival was
recognized in the Image and Advertising
category as part of the 2017 awards for
the best businesses and public initiatives
in Chile, carried out annually by Diario
Financiero.

Best Place to Innovate
In GFK Adimark’s annual report, in 2107

Entel was found to be among the best
places to innovate.

BEST PLACE TO

I NNOYATE

bestplacetoanmnovalie_com
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Peru

Great Place to Work

Entel Peru was recognized among the
best companies to work for in Peru in
the Great Place to Work study. In 2017
the company once again obtained first
place in the telecommunications industry
category and climbed seven places in the
general ranking, moving from fifteenth
to eighth place.

GREAT
PLACE

TO
WORK"

2017

oy Blesrwn Lugeowy

Customer Experience
Leader in 1Z0 Ranking

In the Customer Experience study car-
ried out annually by the IZ0 consultancy,
Entel Peru was ranked second in the Best
Telecommunications Company Experience
in Ibero-America, just behind its parent
company Entel SA

For the second year in a row, the company
won the Best Customer Experience award
in the Telecommunications Company
category in Peru.

First place for
corporate reputation in
telecommunications sector

Once again Entel was first in the tele-
communications industry on the MERCO
ranking for Corporate Responsibility and
Governance. Overall the company was
ranked 16th in Peru.

P

[ T i

Entel stands out in Merco
Talento

Entel Peru came seventeenth in the Merco
Talento study which assesses reputation
for retaining and attracting talent, while
Entel Chile and its Peruvian subsidiary
stood out as the best company in the
telecommunications industry in their
respective countries.

Growing presence in international market indexes

Dow Jones Sustainability Index Latin American Integrated

Markets (MILA): member 2017

Dow Jones Sustainability Index Chile: member 2016-2017

Since 2017 Entel has been part of the
Dow Jones Sustainability Index Latin
American Integrated Markets (MILA),
which analyzes 154 companies globally,
and, for the second year running, the Dow
Jones Sustainability Index Chile, which
measures the leadership of companies in

HEMBER GF

Dow Jones

various sustainability areas. The index is a
benchmark for assessing the three areas
of sustainability: Social, Environmental
and Economic, and is made up of a series
of indexes segmented by category.

Sustainability Indices

FTSE4GooD member 2017

This index was created by the London
Stock Exchange in 2001, incorporating
companies worldwide that comply with
responsible investment practices in the
field of human rights, the environment,
ethics and investor relations.

FTSE4Good

Best “Investor's Day" in
the telecommunications
area in Latin America,
Investors’ Program

Entel came firstin the Institutional Inves-
tors Ranking for its Investor Day program.
This was based on an annual survey
of more than 970 portfolio managers
and analysts who are investing in Latin
America.
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For translation purpose

Corporate Governance

Entel's Corporate Governance supervises executive management in line
with its principles and developing a good relationship with its stakeholders,
creating sustainable relationships with shareholders, employees, custom-
ers, suppliers and the community, and ensuring the creation of long-term
value.

The Entel Board of Directors is the top governing
body of the company’s Corporate Governance. Once
ayear, as set out by law, an Ordinary Shareholders'

~
Meeting is held to report on the company's
annual management, in which all shareholders
can participate with the right to voice and vote. g N

Principles of Corporate Governance

> Adopting decisions and approving strategic

87
guidelines for the proper management of the po T
company'’s business.

> Protecting the rights of shareholders, ensuring w
the fair treatment of all of them. ‘z’-_—
> Timely and accurate disclosure of any relevant QQ

information about the company. Cb (xj ©)
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For translation purpose

Organization and operation

Board of Directors

Represents shareholders and manages the
company's corporate governance. It is made up
of nine members elected at the Shareholders’
Meeting, who do not hold executive positions in
the company and keep their seat for three years.
They can be re-elected indefinitely.

Main functions

> Setting the general guidelines for the
management of the company, geared towards
meeting the economic, social and environmental
goals.

> Establishing suitable forms of governance for
the management of the company.

> Establishing policies that determine the actions
of the company in specific areas.

> Appointing the CEO who has all the legal powers
and obligations proper to their position. By law,
the position of CEO is incompatible with the
roles of company chairman, director, auditor
and accountant.

> To continuously monitor the company’s
performance, the CEO reports the most
important managementissues on a monthly
basis and the corresponding assessments
establish steps to ensure compliance with
the company’s goals and objectives.

The Board meets in an ordinary manner once a
month, and in an extraordinary manner whe