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Before we start...

Instructions

« We recommend keeping the microphones
muted during the presentation.

« At the end of the presentation, you will be able
to send questions through the chat.

* You can also send questions by email to
ireyesc@entel.cl

 Questions will be answered at the end of the
presentation.

Disclaimer

This document contains certain “forward-looking
statements”, which are based on management’s
expectations, as well as on a number of assumptions
concerning future events resulting from currently
available information. Readers are cautioned not to
put undue reliance on such forward-looking
statements, which are not a qguarantee of
performance and are subject to a number of
uncertainties and other factors, many of which are
out of Entel's control and could cause actual results
to materially differ from such statements.
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Latest Events

Five Major Events You Need To Know

Payment of an interim
Dividend of $115 per
share

Entel's Board of Directors
has approved the
distribution of an interim
dividend charged to the net
profits of 2025, amounting
to S34,731,967,995,
equivalent to S115 per
share. Payment shall be
made commencing on
November 20th, 2025.

November 2025

MOODY’S

RATINGS

Moody’s Affirms Baa3
Rating, Updated
Outlook to Stable

Moody's Ratings has
upgraded Entel's outlook
from "negative" to "stable"
and reaffirmed its Baad
rating, citing the company's
market leadership in Chile
and Peru, resilient
performance, and
successful debt reduction.

October 2025

|NVESTOR
DAY 2025

Entel Sets Growth

Targets at Investor
Day 2025

Entel held its Investor Day with over
160 national and international
analysts and investors. For the first
time, the event featured a
distinguished international speaker,
Thilo Klein, who addressed the
global landscape of the
telecommunications industry.
During the session, the company's
CEO and CFO outlined new
objectives and defined strategic
priorities

October 2025

Entel Leads Chile's
5G Market with
40.7% Share

Entel leads Chile's 56
market with a 40.7%
share, having also been
recognized for providing
the fastest mobile
network and the highest
customer satisfaction in
the country.

September 2025

pH
Entel Wins Top

Loyalty Award in
Mobile Category

8 § "“
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Entel took first place in
mobile at the 2025 Alco
Loyalty Awards, highlighting
its customer focus and
service quality. The
recognition reinforces its
leadership in Chile and
supports its strategy
centered on innovation and
user experience.

October 2025




Strong Growth in Postpaid Mobile and Fiber Despite Stiff Competition

Evolution of Mobile Subscribers and Fixed RGUs

Mobile Users Ths.

2025: Portability and M Prepaid M Postpaid

Biometric Requlation

1025: Subtel
P Base Cleanup

0.0% 1 QoQ% YoY%

10,494 10,699 10,558 10,185 10,186
(-51% )(-29.6% )

(+1.3% )(+7.0% )

3024 4024 1025 2025 3025

Kl

+1.3% 3

9,956 10,070 10,120 10,167 10,303 000% YoY%

(-09% )(-3.9% )
(+35% )(+n3% )

3024 4024 1025 2025 3025

_l
2025: Antispam Law

Fixed RGU's ! Ths.
HFC Fiber & TVOTT
.
G63%) +08% 000% YoY%
121 107 95 86 79
3024 4024 1025 2025 3025
-38.1% -12.5%
62 o o
55 000% YoY%
18 49 44
17 7 38
17 17
44
38 32 97 2
3024 4024 1025 2025 3025



Sustaining Strong Performance in Chile while Accelerating Growth in Peru e

Revenue disclosure by country

B2C B2B

Consolidated Revenues (CLPSBn) Mobile Fixed Tl + Digital Wholesale

I Mobile Services M Handset M Fixed Others L N% 1%
64 %
(o]

@ AYoY o 22% o
‘ l 0 Consolidated ) 65 % 35%
748
Revenues

673 40 +26.1%
10.2 Mn 31%

Mobile Customers

(o) %
35 % ) 82% ** 18y

Consolidated
Revenues

3024 3025 10.3 Mn

Mobile Customers




EBITDA growth, despite slight decrease in combined margin given change of mi

X
Consolidated EBITDA, EBITDAaL and Net Income e
EBITDA & EBITDA Mg.(Cons.) (CLP S Billion) EBITDAaL & EBITDAaL Mg.(Cons.) (CLPSBn, %) Net Income(Cons.) (%)
[ | Organic EBITDA Non-organic —®— Organic EBITDA Mg. Organic EBITDAaL HE Non-organic Organic EBITDAaL Mg. Il Netincome
3024 Mobile 3025 Mobile
Mg. : 34.3% Mg. : 33.7%
289% 951, 28.0% 28-6%
26.7% . 226% 22.2% ,qge, 22.0% 22.4%
206 o 203
AQoQ AYoY AQoQ AYoY AQoQ AYoY
163 159 168
152 151
C+5.4%X+9.7%)
o (87 o g (188 (56w ) +102% (+o5.3% ) -255% )
31
3
= 3 oot _3
3024 4024 1025 2025 3025 3024 4024 1025 2025 3025 3024 4024 1025 2025 3025



Entel maintains strong revenue growth in Chile & Peru, despite industry conditione

Revenue, EBITDA and EBITDA Margin

Revenues CLP S Billion(Chile), USD S Million (Peru) EBITDA & EBITDA Margin CLP S Billion(Chile), USD S Million (Peru), %
I Mobile Services [l Handset M Fixed Others i Non-organic Organic EBITDA s Non-organic = Organic EBITDA Mg. — Organic EBITDAaL Mgq.
| |
@D
Qo0% YoY%
467 465 475 30.7% 30.3% 7
A To=——=30.3% — N 29.4% =—=30.4%
33 35 ol -9.1% ) +27.7% 25.6%——125.1% —_ 211 e 25.0%
- (+0.9% )( +81% ) 000% YoY%
(0.0% )(+13.9% ) 135 147 129 137 145
227
+5.4% )( +3.2% 150 +5.5% )( +6.8%
(e )(3.2% ) B
3024 4024 1025 2025 3025 3024 4024 1025 2025 3025
282 285 000% YoY %
10°E
86 +0.6% +3.8% 25.3% ——— 3 10y —=25.2% ——25.4% ——25.4%
(+1.0% )(-0-8%) 16.9% 15, go, m— 17.8% ———17.7% ——17.8% 000% YoY%
185 (-11% )(+120% )
68 66 71 72 73
(+2.2% )( +4.2% ) 1% )( +6.7%

3024 4024 1025 2025 3025 3024 4024 1025 2025 3025



Sustained Long Term Leadership in mobile Chile and now 2"9 in Peru.

Mobile services revenue share and postpaid market share (Chile and Peru)

Mobile Services Revenue Share'! (%)
- - —8— Entel —®— Qp.2 —®— 0p.3 —— Op.4

405 398 399 408 40,8 41,0 404 423 409

250 249 283 934 235 239 247 232 234 17.6 pp
*——a —o . - o c
20,8 —21,4—21,0—21,3==20,6— 20,2 —19.9—— 19,6 ——19.9
o—o- ——o o o . ——o
12,6 12,8 12,8 13,5 13,7 13.6 13,7 13,8 14,6
2023 3023 4023 1024 2024 3024 4024 1025 2025
i1 —e— Entel Op.2 —e— 0p.3 Op. 4
387 381 384 388 392 390 390 389 391 o
-~ ° ‘ - ° Diff vs 15t Op.
24,6 24,3 24,5 24,4 24,2 24,0 23.9 24,0 23,7 15.4 pp

)7 () em—) 7 )| — ) () — ) — - — ™ — e

2023 3023 4023 1024 2024 3024 4024 1025 2025

Postpaid Market Share 2 (%)

L —®— Entel —®— (0p.2 == 0p.3 —®— 0p.4

[ d
3.9 321 323 325 331 335 335 335 338 Liffvs20p.

27,0 —26,7 —=25,9==26,0=—25,8=—25,4=25,3=— 25,325, 8.7pp
21,6——21,6——21,4——21.0 20 0 2
i , I} 1,0=—20,7—=20,6=—=20,4=—=20,1=20,2

17,4 17,4 18,0 18,1 17,8 17,9 18,0 18,3 18,4

2023 3023 4023 1024 2024 3024 4024 1025 2025

| § | —o— Entel 0p.2 —— 0p.3 Op. 4
Diff vs 1% Op.
304 326 324 327 328 323 320 320 Co—
— e R -— - 6.9 pp

251=——25,1——24,9——24,8——25,0——25,2==1b, 4==25 =152

2023 3023 4023 1024 2024 3024 4024 1025 2025



Entel with a solid pricing strategy driving sustained ARPU growth in a highly competitive market

Port-out rate, Blended ARPU

Port-out Rate Postpaid Monthly average ' (%) ARPU Mobile Services 2 (CLP for Chile, USD for Peru)
—e— Entel Industry ex. Entel Entel ARPU
m B —e— Entel —*— 0p.2 —— 0p.3 —*— Op.4 3025: 9.826
1025: Subtel 2025: Portability and 9131 o 151 9.522 9.379
Base Cleanup Biometric Regulation : ‘ 9.007 ° °
9 o o o * B 24.6%
7.466 .
™~ 6.859 A Gap
. 7.014
W . /
: 792/§Z§§ 6.537 6.524
— > oo . . 5.272 5.018 4.997 4.956 5.286
0.87% 0,93% Fo% 0,76% 0.77%
2024 3024 4024 1025 2025 2024 3024 4024 1025 2025
Entel ARPU
il —e— Entel Industry ex. Entel il —®— Entel —*— 0p.2 —*— 0p.3 Op. 4 3025:5.9
7,6 11
7,3 74 7 . —e | 32.8%
2,37% 2,437 ° paon o ) Gap
o e 2,23% T 2,24% 58 e 5.9 5,9 5.8
2025: Antispam Law : . . '
5.0 5,1 5,2 5.2 5,3
4,4 44
2024 3024 4024 1025 2025 4,2 3 4,2
2024 3024 4024 1025 2025



Assuring Network Leadership While Lowering Capex/Revenues to 16.5% in 2025E e

Investment Focused on Network Leadership (5G & 5G), Fiber Expansion in Chile and Accelerated Growth in Peru

€) Consolidated CAPEX by country CLP S Billion

Il chile WM Peru ECC 2025:
* Mobileand FTTH Capex adjusted downwards vs plan given

e) competitive dynamics
AYoY

476 477 499 Entel 2026-2027:
2 Group * We expect some catch-up between 2026 and mid 2027, adding
12.0%
321 2pp, while converging in 2028 to a steady state of 16%-17%

1 Capex/ Revenues

2025:
2023 2024 2025E 9M25 B - Lower FTTH & B2B activity
CAPEX/ Revenues % Entel 2026-2027:
Chile * Higher Capex due to fixed-to-mobile spectrum conversion
Total  185%  17.3%  16.5% 14.6% e ) > Lentnred =V s rellewt
Mobile 17.5% 15.9% 16.1%
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,, 2025:
Total 20.7% 17.5% 16.4% 14.7% I"i‘l * Improving coverage while maintaining network quality
Mobile 20.6% 16.0% 15.8% L Entel 2026-2027:
fffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffffff Peru  Development of 3,5 GHz spectrum
Total 14.0% 16.8% 16.8% 10.8% Igl » Accelerate FTTH expansion & growth in IT & digital
&)

Mobile 13.4% 16.1% 16.0%

10



Positive Free Cash Flow from Operations

Entel Group Net Cash Flow 9M2024 vs 9M2025

Cash at the beginning of the period 9M25:
- ow2s9v2s [N .
Ebitda 582 810 3 EBIT.DA: 9["!25 performance driven by handset sales and
| mobile services.
% over Revenues 29.0% 27.8% }
IFRST6 (128) (133)
EBITDAaL 455 477 |
Changes in Working Capital (97) (24) i IFRS16: lease contracts update in Chile and Peru.
Capex (357) (321)
Cash Flow from Operations (10) 124 | - - : :
% over Revenues (0.5%) 5 62 ° Wonjklng Capital: h|gh§r in 2024 due to VAT payment du.e
Net Financial Cost (58) (67) } to fiber network sale in Dec.2023 and other payments in
Taxes & Others (75) (21) i advance.
Cash Flow before Dividends (142) 35 i
Dividends (71) (39) i Net Financial Cost: higher in 9M25 due to lower average
Cash Flow before Financing Activities (214) (4) % cash position and refinancing costs
Cash Flow from Financing Activities (46) (30) i
Net Cash Flow (259) (34) i
| Taxes: decrease mainly explained by Fiber network sale
% income tax payment in 2024.

n



Healthy Financials Position Evidenced by Successful Refinancing and Gross Debt

Reduction

Financial Indicators

Net financial debt CLP S Billion

Since the second half of 2024, we have successfully executed a
comprehensive refinancing program. Key transactions include:

1,353 1,323 1,363 1,423 1,358 00 . .
° New Financing Secured (CLP):

Total New Financing 2025:
$456 Bn

: Local Bond (Apr-2025)

Avg. Duration: 5.21years
3024 4024 1025 2025 3025 Effective Rate: CLP+6.39%

: Local Bank Loan (Jul-2025)

G
I;:;f (2032) (200 ) (Creso ) Cr9m ) (1638 )

: Restructuring CCS contracts (Aug-2025)

: Internl. Bank Loan (Sep-2025); additional S96 Bn committed

NFD/LTMEBITDA N°of times Debt Repayments & Amortizations (CLP):
Including IFRS16

« -$131Bn: International Bond (Oct-2024)
2.59 2.53 2.56 2.83 2.50

00 % « -$38 Bn: International Bank Loan (Jun-2025)
1.74 1.67 1.7 1.78 1.66

« -$281Bn: 2025 amortization of the 2026 Bond (Aug-2025)

« -$281Bn: Pre-payment 2026 maturity of the 2026 Bond (Sep-2025)

3024 4024 1025 2025 3025



Comfortable Amortization Schedule Provides Flexibility and Supports Investment Grade e

Debt Profile and Credit Risk Rating

Net financial debt CLP S Billion
144A Bonds Local Bonds International Bank Loan Bank Loans Chile Bank Loans Peru
385 385
290
237 16
53
30
39 13 13 13 13
2025 26 27 28 29 30 31 32 33 34 35 36 37 38 39
Credit Risk Rating
ICR Chile - FitchRatings AA-
Local ICR e L aung
Recently updated
to Stable Outlook
International =) BBB- FitchRatings BBB- MOODY’S Baa3
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Final Remarks

1

Evenin ahighly competitive
landscape, we have expanded our
revenue while maintaining stable
EBITDA margins both in Chile and

Peru.

3

We continue to hold our
investment grade status.
Executinga comprehensive
refinancing program that
includes debt repayment,
amortization and securing new
financing to ensure our key
financial metrics remain sound.

2

We've managed our Capex
carefully to protect network
quality and have stayed flexible
with the market. Our goal to
Capex/ Revenues by 16.5% this
year.

4

In fiber, our growth continues,
although we are focusing on high
value customers, even if it implies
a more cautious advance. We are

continuously adapting our
commercial strategies to speed-
up market share growth and
improve profitability.

At Entel, we are driven by a shared passion for technology and its ability to transform responsibly our society. We are

committed to creating a better future for our customers, employees, shareholders, and communities.

14



Q&A

Calendar 2025

40 2025 Earnings Release

January 28t, 2026
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Annexes
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Chile: We Keep Our Growth Trend in Postpaid despite industry challenges

Voice Connections in Mobile postpaid Industry, Chile.

Net share growth mobile postpaid Voice Connection Industry Chile ! Ths.

M cnter B Op.2 [ | Op.3 | Op. 4 | Op.5 Others

132

+65ths.in
3020252

2023 3023 4023 1024 2024 3024 4024 1025 2025

vetsnare ) Gy Ceon) Q) (w) G ) (e

17



Chile: Strong Revenue Growth and Solid Underlying Profitability in 1025

Key Financial Highlights: Revenue, Adjusted EBITDA, Adjusted EBIT

Revenues CLP S Billion EBITDA & EBITDA Margin CLP $ Billion, %
B Mobile Services M Handset MM Fixed Others i Non-organic Organic EBITDA R Non-organic = Organic EBITDA Mg. — Organic EBITDAaL Mgq.
——a@» @ 000% Yoy

475 -9.1% +27.7% 307%  ANI%  oooe  994%  30.4%

32 25.6% =—=25.7% —__ 5 Yy =—25.2% 00 % YoY %
(+0.9% ) ((+81% ) DT P =02.7% —— 25 | ol
(0.0% ) (+13.9% ) 135 147 129 137 145
(+5.4% ) (+3.2% ) = +5.5% ) ( +6.8%
3024 4024 1025 2025 3025 3024 4024 1025 2025 3025

EBIT CLP S Billion Chile Revenue +7.8% YoY, fueled by Mobile (+6.1%) & Fixed/ICT
## Non-organic (+8.2% led by Fiber +26.5%).

Solid Mobile results: Service Revenue +3.2% YoY driven by postpaid

base growth (+3.8%) & strong Handset Revenue (+13.9%).
000 % YoY %

EBITDA +6.8% YoY (Margin 30.4%); Operating Result (EBIT) +20.4%

YoY, reflecting strong Mobile results offsetting higher costs.

44 57 40 47 53 +13.3% ) | +20.4% Mobile EBITDA robust(+3.3% YoY), offsetting Fixed EBITDA (-17.1%)
_360 impacted by strategic fiber network expansion costs.

3024 4024 1025 2025 3025
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Chile: Sound and Balanced Growth Across Mobile Service and Equipment Revenues e

Breakdown of Chilean Mobile Revenue Performance: Service vs. Equipment

Revenues by Business CLP S Billion Mobile Business CLP S Billion
- Mobile - Fixed - Others - Services Handsets Accesories & Others
4 18.1% 13.1%

T S I T AN

475 316 7 14 552 15 -7.2% +102.7%

Mobile  72.0% < 7 e 18 2% 7%

84 9 94 95

_ +0.7% +12.4%
Fixed 28.3%

231 +4.9% +3.3%

( -0.1% ) ( +6.1% ) _ 3024 4024 1025 2025 3025

(+30% ) (+81% )

Mobile serwcg revenug *3.5% Handset revenue +12.4% YoY,
YoY, reflecting continued

postpaid growth (capturing over driven by higher volumes and a

o maretadiiions) | | Jesermnelbahake
explained by increased  SUPP yexp

\ commercial activity. financing options.

=1
3024 4024 1025 2025 3025
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Chile: We Maintained our Leadership in Customer XP, Brand Power and Network Oualite

Brand Power, Satisfaction and Network Quality

Brand Power! Score

—8— Entel —®— 0p.2 —®— 0p.3 —@— Op. 4

29 4 30,7 30,5 30,0 30,7
. - —— ° —e
23,0 } +10.3 p.
‘\21.1 20,6 20,1 20,4
F{ . ﬂ *‘_—#T —0
20,3 20,9 20,6 20,7 198
—— 2!
15,5 16,1
14,4 14,2 14,4 '
3024 4024 1025 2025 3025
Postpaid NPS 2 Score
—o— Entel —®— 0p.2 —@— 0p.3 —@— Op.4
40,0
37,5 35,5 37,0 '
T
21,9 21,4
® : 15,9 16,6 17,3 +22.7p
2.2 20 0,9 '
_410 ! "
’-/—.\_‘; 4’/0’7
-6,7 -
11,2 9.3 o
3024 4024 1025 2025 3025

Excellent Consistent Quality (ECQ) 3 %
—®— Entel —®— (0p.2 —®— 0p.3 = 0Op.4
73

64,1 63[3

' _/.
63,2 63,3

o 62,9 62,7
62,2 62,1

61.0 /\
Heavy storms that impacted
the entire industry
3024 4024 1025 2025 3025
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Chile: We Hold a Strong Leadership in Chile’'s Competitive Industry

Revenue share, ARPU and Port-Out rate

Mobile Service Revenue Share' % Average Revenue Per User (ARPU)2  CLPS Monthly postpaid port-out rate 3 %
—&— Entel Op.2 —@—(0p.3 —— (Op.4 —&— (Op.b —&— Entel Op.2 —@— 0p.3 —@— 0Op.4 —@— 0p.5 —&— Entel Industry ex. Entel
Op. 2 performed a subscriber Entel ARPU
base cleanup in the 2H 2024 3025: 9.826
42.3% 0379 "

40.8% 41.0% 40.4% 40.9%
*— ——— ‘./-._\. 9131__..\./.\' A
y 3
0.73
6.859 7.014 @7) ()

6.439 , ) 1 1
2' DR —— —e 5.925
0.8% 20.2% 19.9% 19.6% 19.9%

® —e *— o — -
13.7% 13.6% 13.7% 13.8% 14.6% fory 8- O .—/5;86
1.2% 1.3% 1.2% 1.1% 1.2% 0.76% 0.77%
. —e —o— o— -
2024 3024 4024 1025 2025 2024 3024 4024 1025 2025 2024 3024 4024 1025 2025
Sustained leadership in Mobile Service Revenue ARPU leadership is based in brand, quality and Entel maintains its leading port-out rate, nearly half
Share, now up to 40.9%. revenue management. of the industry average.
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Chile: Higher Fixed Revenues Driven By Fiber

Entel Chile Financial Results - Fixed revenues

Revenues by business CLP S Billion
I Mobile M Fixed MM Others

Fixed Business CLP S Billion

I 17, Data & Internet M Fiber Digital Solutions Wireless Others

e S S
4o @ v % over revenues | 140 = | @ 000% YoY%
s 475 126 g 134 134
Mobile  72.0% 2l 18 20 18
20 5 4
5 20 e 5 15
Fixed 283% < 16 - 29
) ) (+38% ) (+265%)
% % 61
000 % YoY% Coo% ) (+81%)
Core) e ) 3024 4024 1025 2025 3025

(+30% ) (+81% )

4 N )

. . IT, Data & Internet services

Fiber momentum continues: . . ..

" o . continued their positive trend,
Entel Hogar Fibra" services

. with strong growth from
revenue +26.5% YoY, reflecting 99 o
. Internet services(+9.3% YoY)
successful market expansion. . .
driving the segment increase.

N\ RN /

=]
3024 4024 1025 2025 3025

(1) Business/service views corresponds to management control allocation criteria and may differ in distribution with respect to simplified accounting views. IT, Data & Internet also include some part of digital services



Chile: Fixed Internet Business Gaining Momentum Towards Required Scale e

Internet market share and FTTx evolution

Fixed Internet connections market share! % FTTx Revenue Generated Units (RGU) Thousands

—8— Entel Op.2 —®—(0p.3 —®— 0Op.5 —®— 0Op.5 Op.6 —®— 0p.7 Others

1024: initiated mass
commercial offering of
FTTx with OnNet

+73.0% +216% G31%)

422
400 410

23,7% — 241 = 23.8% ——23,7% —23,4% — o, g 377

%o ==—=22,7% =— °
22,3/0\_”_ 7 347
309

267

244 249

216

93%  97%  9.8%

ooo/’_._———-.—.

73% 7% 70% 8% ___67%—86% .

6,7% =—=§,7% ==6,8%=— 6,9%—6,8%—615%=6é%/§/0 _Bé%/g/o —52%

4,5 % —— 14,6 % == 13,6 % =14, 6% —— /. £/ b)h % 4, 3% ——4.4%

2023 3023 4023 1024 2024 3024 4024 1025 2025 4022 3023 4023 1024 2024 3024 4024 1025 2025 3025
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Chile: FTTH Business Gaining Momentum Towards Required Scale

FTTH market share and FTTx evolution

FTTH connections market share' % FTTx Revenue Generated Units (RGU) Thousands

—8— Entel Op.2 —®—(0p.3 —®— 0Op.5 —®— 0Op.5 Op.6 —®— QOp.7 == QOthers

1024: initiated mass
commercial offering of

FTTx with OnNet
400 410 422
377
347
309
267
244 249
216
12,3% 12,8% 12,8%
10,2% 10,0% 9,8% 9.59% . . ——" ®
o DG e eer  gan —eox
8,4% 8,5% 816%——971/0 w —0— 8,8%_8,6%§81’|%
6,5% ———6,6% ——6,7% ———6,6% ———86,4% ——8,3% ——6,0% ——5 9% ——5,9%
L . A} Y AN —
0,7% e== 0,7 % s 0, 7 % smmmm 0,7 % 0,7% = ) 7%, == 1,57 1.2% 1.5%
2023 3023 4023 1024 2024 3024 4024 1025 2025 4022 3023 4023 1024 2024 3024 4024 1025 2025 3025
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Chile: Entel leads internet growth in a concentrated slow-growing industry e

Fiber-to-the-home (FTTH)

FTTH-industry connection growth in Chile, by operator Thousands

M cnter B0 Op.2 | Op. 3 | Op. 4 | Op.5 Op.6 [ | Op.7 Others

2023 3023 4023 1024 2024 3024 4024 1025 2025
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Chile: Entel leads internet growth in a concentrated slow-growing industry

Fiber-to-the-home (FTTH)

e

FTTH Revenues & Costs CLP Billion FTTH Capex by Category CLP Billion
I Revenues M Costs & Expenses Installation Equipment
000% YoY% 000% YoY%
(+3.8% )(+26.5% ) -23.4% ) -48.1%
(+3.9% )(+38.5% ) 5.0% )( -221%
05 S 02 “12.2%
4,6 51 45 8,0 7,0
ol 2,4
5.9 o 57 4,8 4,8
3024 4024 1025 2025 3025 3024 4024 1025 2025 3025
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Peru: Achieving Continuous Growth in Postpaid Despite High Competition

Voice Connections in Mobile postpaid Industry, Peru.

Net share growth mobile postpaid Connection Industry Peru’ Ths.

B Entel M 0p.2 MM Op.3 Op. 4

428 477 422
353
)
261 40 217
54 177
73
:
17 81 236
180 198 178 226
74 72 80
HE BN | -3« N
2023 3023 4023 1024 2024 3024 4024 1025 2025

Net Share Grgr\:,tter:
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Peru: Sustaining Growth in Service and Handset Revenues with 25.4% Ebitda Mg e

Entel Peru Financial Results

Revenues US S Million EBITDA & EBITDA Margin US $ Million, %
B Mobile Services M Handset MM Fixed Others Organic EBITDA B Non-organic =—@— QOrganic EBITDA Mg.

——GD @B, o0x  vov

r———————%+&7%> <EE£>7
269 283 281 282 8% +0.6% ) ( +3.8% |
253% o34  252%  254%  254%  000% YoY%

86 (+.0% ) (-08% ) T‘ —e—— % 1 i

55 (1% ) (w121% ) 68 66 7 79 3
(+2.2% ) (+4.2% ) 1% ) (+6.7%
3024 4024 1025 2025 3025 3024 4024 1025 2025 3025
EBIT US S Million

Total Revenue +5.5% YoY to USS276.6 million, fueled by strong
Mobile growth (+7.7%).

Mobile growth (+7.7%) driven by Handset Revenue (+16.9%) from
successful commercial strategy & Service Revenue (+3.8%)from

Q00 % YoY% subscriber base expansion (+11.4%).

G56.5%) EBITDA -2.3% YoY to US$70.3 million (Margin 25.5%), impacted by
10 14 13 12 19 +56.5% +85.2% costs of equipment (+15.6%) due to increase on sales & advertising
10 14 13 12 19 costs(+8.9%).

3024 4024 1025 2025 3025
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Peru: Higher Mobile Revenues in Both Services and Handset

Entel Peru Financial Results - Mobile revenues

Revenues by business US S Million

| @‘;

% over revenues

285
Mobile 95.2%
Fixed 3.3%
000% YoY%

(+1.0% ) (-08% )
(+11% ) (+66% )

3024 4024 1025 2025 3025

I Mobile M Fixed MM Others

Mobile Business US S Million
I services Handsets
279 Q00 % YoY %
255 269 266 269
77 89 84 87 59 11% +12.1%
l (+22% ) (+4.2% )
3024 4024 1025 2025 3025
Handset revenues grew

-

Mobile service revenues grew
+3.8% YoY, driven by a +11.4%

increase in the subscriber base

from the expansion of sales
channels.

strongly by +16.9% YoY, driven
by a successful commercial
strategy with higher selling
prices and favorable market

J

conditions.



Leading in network quality, maintaining second place in Brand Power and NPS e

Entel Peru: Brand Power, Postpaid Satisfaction and Network Quality

Brand Power' Score Excellent Consistent Quality (ECQ)3 %
—@— Entel —®— 0p.2 —@— 0p.3 Op. 4 —&— Entel —®— 0p.2 —®— 0p.3 Op. 4
308 30,5 30,6 515 315
— — ———— -
26,5 26,7 273 27,6 27.2 } P
o— o —— —— —0 67,9 67,2 67,9
22,2 22,0
P —— 2Q,8 20./5 2Q,7
20,6 208 213 20,4 20,6
3024 4024 1025 2025 3025 7 53 /2,8
\_
60,1 60,2
POStpaid NPS 2 Score 57,6 57,7
—— Entel —®— 0p.2 —@— 0p.3 Op. 4 55,0
’8 32 33 32 32 } 1o 52,7
57— ———30 31 30 31
.
® — —— 99 27
16 16 19
_‘|7 -
-21 -22 -22 !
o *~— e °
2024 3024 4024 1025 2025
3024 4024 1025 2025 3025
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Peru: Despite high competition and strong promotions and discounts, we have

been able to maintain our revenue share and ARPU e
Revenue share and Port-Out rate

Mobile Service Revenue Share' Unidad Average Revenue Per User (ARPU)' Uss Monthly postpaid port-out rate' %
—®— Entel —®— 0p.2 —€— 0p.3 Op. 4 —@— Entel —®— 0p.2 —@— 0p.3 Op. 4 —&— Entel Industry ex. Entel
o, o, o o, 7 58 766
39.2%  39.0% 39.0% 38.9% 39.1% 7 41 7.52 ’ °
Entel ARPU
3025: 5.94
5.84 5.88 5.86 5.88 5.85
242%  24.0% 23.9% 24.0% 23.7% *~— ¢ ® ° —®
:: — - - —e 5.12 5.19 5.19 5.28 7
o e 5.03 P o———° 2.23% 2.24%
22.5% 99299 21.8% o ._/-.7
o 21.2% 20.7%
18.5%
. 15.9%
14.1% 14.8% 19-3%
2024 3024 4024 1025 2025 2024 3024 4024 1025 2025 2024 3024 4024 1025 2025
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